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What do you want to do?
Promoting Rotary to the general public can be as simple as wearing your Rotary pin or s elaborate as

' '
[ =y 3 Aa

organizing an integrated marketing campaign. By increasing the public’s understanding of Rotary, we're | want to... - Iﬂi\‘]ﬂ’]i ﬁ’].ﬂ’]uﬂu“ﬁa\j‘ﬂ’]\j fFaNnadnu

strengthening our ability to make an impact in communities around the world.

Whether you're new to PR or a professional, we can help. We encourage you to visit the Rotary Brand Center, n u m =1 ' o o & A

where you will find a variety of media-ready materials that can be adapted to your needs. n"] i Lﬂu ﬂ um’]’] ‘]Ji:ﬂﬁ’] au w uﬁ LLa z a u 6]

How do | promote my club’s project?

Including a public relations component in your project plan will help ensure your club's projects and events get
the attention and support they deserve. The following ideas can help you create a successful campaign.

Rotary Club Central
fumaazdaaiuithnanedszdrdn Rotary

Club Central = Rotary

Goal Center s s e

Aihalugsmansaladminaniwanusaiies
Rotary Club of < 20222 >

aIaJamazﬂ%’uﬂ;a‘lﬁl,ﬂuﬂagﬁ'u Hne
RINNIDNBILAULAZLD b Lo

Gamuanuiinivesaluas lguhnans g R

UAZNINTMIINBITUAN § B 1IxNILFND oo -

MIaTzAnNDILW N aNNInT e R v

aa ?fusl,a"l,@‘i’dwzag;al,ﬁummw UYL b

Rotary * Brand News

Ideas for Strengthening Rotary’s Brand March 2022

Please nofe that the finks will work best if you ane logged info your My Rotary account.

What's the buzz in your community right now? How is your Rotary club getfing involved fo help

2MN18217 Brand News

with 3 solution? Visit the Brand Center to find resources fo help you communicate how your club

A A o \ a A A
15 tking acion and i thers 0 getinvolvedt. ﬂd’ﬂﬂLwauaﬂiﬂ'ﬂ@]ﬁll']ﬂ‘ll'nﬂ']ﬂaLllﬂqqﬂ 3 1AW DI

New templates available inthe LA NEINUAILIZIN NTWENNT LATANNAALAL LNDYIN LA

Brand Center

6 A A v I v v ]
improvectemplates make t saser o usionze - LOGOS wusugzaslsatianuduuds udsldinnmnumnyinu
ads, social media graphics, and brochures as wel
as create club logos. You can select Rotary images
or upload your own, easily crop photos and add

text and headlines, and choose oplions for home Chub b l:\'rurta‘ry @Ta\‘lﬂ']ﬁvlﬁ%h%@ﬁ 3\"] Eldljf]’g Brand NeWS

prinfing or professional prinfing.

A new webpage, Our Brand, can guide you in using
Rotary's logos, colors, and fonts to create fiyers LOGO TEMPLATES
brochures. presentafions. and other promofional

materials with a consistent look and feel. -

sar e ek

VISIT THE BRAND CENTER ‘

MIATENNTaNBIA A TINAM T NANBIFLNET |
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“MILA3LUNITBNVBIAMNIINMIN AN lELUES” (Get Ready: Club Public Image Committee) L%
ﬁé’ﬂgm%ﬁﬂmmumiﬁmg@aa Club Public Image Committee Basics [L‘%ﬂuﬁlﬁﬂaﬁ'ﬂuwmmaamu MY
vanisizasraslaTuimsmrwiaziinffdssinrwlumsdasialasnsuazAanswsosaluas
ﬂ%’uﬂﬁ;uﬁamngmm 2565] ﬁﬁé’ﬂgmﬁ'u 9 ‘ﬁ'Lﬁ'maﬁaaﬁ'UUﬂmﬂmawhu‘l,uuwumsﬁﬂuf Club Public Image

. . A ' v v .
Committee Basics smmummmgswamﬁm"lmnnquﬁmiﬁwg (Learning Center) uul3u'l6l Rotary.org

»  Working with Your Club Leadership Team (ﬁaﬂ’un’lw’ﬂﬂﬁlﬁ www.rotarythailand.org)

* Rotary Club Central Resources

* Leading Effective Committees (ﬁaﬁ'ummvlmﬁ www.rotarythailand.org)
*  Our Logo: Representing Rotary

* The Rotary Brand

» Building Rotary’s Public Image

*  Promoting Your Club as People of Action

* Public Relations and Your Club

8 | muaSuunanvasnmenTINMIMNANElEluET
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* Wugulsa3 (Rotary Basics)
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* anuAuguyaisliond (Rotary Foundation Basics)
©MWNAMITAMINUERLERYK (Grant Management Overview)
© mISuaualugslian3 (Starting a Rotary Club)
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